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Clemson University was established to fulfill our founder's vision of "a high 
seminary of learning" to develop "the material resources of the State" for the 
people of South Carolina. Nurtured by an abiding land grant commitment, 
Clemson has emerged as a research university with a global vision. Our primary 
purpose is educating undergraduate and graduate students to think deeply about 
and engage in the social, scientific, economic, and professional challenges of our 
times. The foundation of this mission is the generation, preservation, 
communication, and application of knowledge. The University also is committed 
to the personal growth of the individual and promotes an environment of good 
decision making, healthy and ethical lifestyles, and tolerance and respect for 
others. Our distinctive character is shaped by a legacy of service, collaboration, 










Please select yes or no if the agency has any major or minor (internal or external) recommendations that would 
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AGENCY’S DISCUSSION AND ANALYSIS 
 
STATEWIDE ENTERPRISE STRATEGIC OBJECTIVES  
 
The University has explicitly integrated three statewide enterprise strategic objectives into its own 
strategic and tactical planning, its operations, and its management and assessment. 
 
• Education, Training and Human Development: the University endeavors, as its primary mission, to 
elevate the educational preparedness of South Carolinians to lead productive and healthy lives.  An 
important component of this is ensuring our students have pathways for success in their careers and 
in their communities as thought leaders.   
 
• Public Infrastructure and Economic Development:  the University continues to build a world-class 
infrastructure of knowledge, wisdom, physical, and human resources to serve South Carolina’s 
citizens and to promote South Carolina as globally competitive location for business, innovation, 
and living.    
 
• Healthy and Safe Families: the University contributes to the health, development, and safety of 
South Carolina families in myriad ways including food security through research, educational 
programming, and supporting cooperative extension; developing talented personnel and research-
proven programs to improve the effectiveness of PK-12 education; supporting personal and public 
health via research programs and educating practitioners in these fields.   
 
CLEMSONFORWARD: A  S.M.A.R.T  PLAN 
 
The statewide enterprise objectives above and the S.M.A.R.T. (Specific, Measurable, Attainable, and 
Time-bound) framework for objectives are integrated components of our ClemsonForward strategic 
plan, which has four principal parts—each of which has quantitative targets to be achieved over a 10 
year time frame: 
 
 Research: Solving REAL Problems 
▪ Promote a culture of discovery by raising research expectations and rewards for excellence. 
▪ Invest in six core areas to address 21st century challenges:  advanced materials; 
cyberinfrastructure and big data science; energy, transportation, and advanced manufacturing; 
health innovation; human resilience; and the sustainable environment. 
▪ Increase sponsored program award proposals and sponsored program research expenditures. 
▪ Increase scholarly publication and citation measurement. 
 
Engagement: Providing REAL Experience 
▪ Nurture, enhance, and expand evidence-based academic engagement. 
▪ Build a campus-wide global engagement infrastructure. 
▪ Enhance engagement opportunities outside the classroom.  
 
Academic Core:  Sustaining REAL Quality 
▪ Revise our General Education curriculum. 
▪ Enhance integrated interdisciplinary education through a new Grand Challenge minors 
program. 
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▪ Increase the number of high-quality, nationally-prominent graduate programs.  
▪ Professionalize academic advising.  
▪ Increase graduation and retention rates of undergraduate students.  
▪ Increase doctoral degree production 
 
Living:  Building REAL Family 
▪ Build a climate that attracts and retains a more diverse student body, faculty, and staff.  
▪ Lead the nation in workplace quality of life and compensation programs that recognize and 
reward performance.  
 
A public-facing dashboard showing our progress towards specific, measurable targets associated with 
ClemsonForward can be found at: 
https://www.clemson.edu/forward/10-year-targets.html  
These measures constitute the goals in our strategic planning and monitoring component of this State 
Accountability Report.   This website also contains an internally accessible dashboard containing 




The beginning of FY16-17 brought a restructuring of our academic colleges within the University.   The 
College of Science (CoS) was spun-off of the former College of Engineering and Science.  The behavioral 
science disciplines in the former College of Business and Behavioral Science combined with the health 
and human development disciplines in the former College of Health Education and Human 
Development to form the new College of Behavioral Social and Health Sciences (BSHS).  The School of 
Education was elevated to a College of Education.    
 
The goal of this reorganization was to leverage strengths in larger units (BSHS), exploit tighter 
disciplinary alignments in others (CoS), and facilitate agile and innovative operations in smaller units 
(CED).    Achieving these goals of the reorganization is a foundation for achieving several of the 
S.M.A.R.T. goals of ClemsonForward. 
 
 
CLEMSONFORWARD SUPPORT INITIATIVES 
 
Focus and Accountability:  ClemsonForward continues to emphasize the continued prudent 
management and efficient allocation of existing resources, utilizing data-driven metrics to measure 
impact rather than activity.    
 
Strategic Revenue Growth:  ClemsonForward continues to utilize enrollment management, 
entrepreneurial activities, fundraising priorities, operational efficiencies, and revenue allocation to 
support strategic S.M.A.R.T intiatives and goals.  
 
 Academic Support Initiatives:  During the fiscal year, multiple initiatives began to support the 
S.M.A.R.T. goals of ClemsonForward.  These include: a strategic enrollment plan being developed in 
concert with our finance and facilities stewards; scaling up the implementation of the EAB Student 
Success Collaborative that provides real-time big data-based student monitoring and intercession to 
promote student success; developing big-data-based predictive models of student retention and 
graduation; identifying and diagnosing student achievement gaps; launching a data-informed hiring 
protocol designed to engender more diverse applicant pools for faculty positions; and preparing for the 
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roll-out of the Academic Analytics benchmarking suite and research discovery suite of utilities to 
enhance our scholarly productivity and its measurement.    
 
 
Building Futures:  Building state-of-the-art facilities, renovating aging structures, and creating multi-
function spaces providing a vibrant academic community are critical to the success of ClemsonForward.   
 
Our new Core Campus project opened in Fall 2016.  This 260,000 square foot mixed use facility 
provides approximately 700 beds, a new home for our Calhoun Honors College, shared-use 
seminar/meeting space for faculty and students, and administrative support services.  Core Campus 
helps replace the 1953 Johnstone housing and Harcombe dining complexes, which cannot be renovated 
to meet the needs of our current students and their families.   
 
Still undergoing construction is the Douthit Hills residential village that is geared to the expectations of 
students and their families at a Top-20 national public university, while continuing to provide a home 
to students who dwell, study, play, rest and make lifelong friends in a protective campus environment.  
The roughly 800-bed capacity also includes space for staff and residential advisors.    
 
In spring 2017, we received approval from the State Fiscal Accountability Authority to finalize planning 
and execution of the construction of an $87 million, 170,000 square foot home for the University’s 
College of Business that will be funded via private gifts, institutional bonds, and state appropriations.  
The start-of-the-art building is designed for 21st century learning, and will provide critically needed 





Private gifts to Clemson University totaled an unprecedented $151.3 million this fiscal year, and 
included $100.1 million in cash gifts, pledges and gifts-in-kind, and $11.5 million in planned gifts.  Our 
second-annual Give Day contributed more than $2 million from 3,265 donors.   These gifts make it 
possible for Clemson to provide the student support, academic resources, and facilities that are 
commensurate with its standing as one of the finest public universities in the country.   This was also 
the sixth consecutive year that annual fundraising has exceeded $100 million.   
 
More than 24,000 alumni supported the University with annual gifts—a 23.2% participation rate that is 
one of the highest in the nation.   The level of gifts (which include 13 one-time gifts exceeding $1 
million) and the participation rate reflect the loyalty and dedication of our former Clemson students, 
the efforts of our University leadership and development staff, and the confidence of numerous external 
partners (including 3057 corporations and 685 faculty/staff) in the University and its direction.  
Particularly notable is that the FY16-17 fundraising level represents an increase in philanthropy one 
year following the close of our Will to Lead capital campaign.   
 
The use of these gifts includes 66 new endowments, 97 new scholarships and fellowships, and 3 new 





Clemson Athletics enjoyed a tremendously successful year in 2016-17.  IPTAY, the fundraising 
organization for Clemson Athletics, announced an all-time high contribution record of $60 million to 
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support athletic scholarships, academic support services, and facility initiatives.  These gifts enable us 
to provide crucial support to our 500-plus student athletes.    
 
Our football team capped an amazing 14-1 season by winning the National Championship.  The men’s 
soccer team advanced to the Elite 8 of the NCAA tournament, while the women’s teach advanced to the 
Sweet 16.   The men’s golf team entered the NCAA National Tournament, while the women’s team went 
on to earn its firth berth in the NCAA national tournament—making Clemson one of only four schools 
who had both men’s and women’s golf teams advance to the NCAA National Tournament and hosted an 
NCAA baseball regional game.   
 
 
RISK ASSESSMENT AND MITIGATION STRATEGIES 
 
The potential most negative impact on the public as a result of a failure in accomplishing our mission is 
the risk of socioeconomic retrenchment.  Such negative impacts would arise from diminishment of the 
quality and quantity of workforce development for key state enterprises; reduction in the pool of 
qualified human resources and knowledge discovery that support critical needs such as health and 
education; impairment of research that is required for thriving advanced manufacturing, health, 
financial, and agricultural enterprises; reduction in the effectiveness of good government that comes 
from an educated public; hindrance of efforts to close educational gaps between populations 
undergoing demographic changes; and erosion of the cultural resources and climate that support South 
Carolinians’ important community, personal, and spiritual relationships.  
 
Clemson works diligently and collaboratively with myriad outside entities to mitigate such risks.  
Examples of these efforts include:  
 
1) Compliance with the standards of our accrediting body, SACSCOC.  
2) Collaboration and compliance with professional academic bodies to maintain program-specific 
accreditation of numerous academic programs at the University.   
3) Engagement with administrative peer groups at other universities.  For example, we have 
relationships and visiting exchanges with administrative teams and personnel at Oregon State 
University, Boise State University, and Virginia Tech to learn about how they meet challenges 
such as enrollment increases and resource constraints, strategic program prioritization, internal 
funding structures, and institutional data analytics.  
4) Transparent dealings with private-sector credit rating agencies who conduct independent 
business and financial reviews to reach their independent conclusions regarding our 
creditworthiness.   
5) Nurturing authentic relationships with corporations, private foundations, and individuals to 
understand their needs, establish mutually beneficial programmatic initiatives, and engender 
private financial support.    
6) Securing select private-sector data services to ensure that we have data resources with which to 
reach conscious, evidence-based decisions regarding our academic programs, scholarly 
production, operations, and student welfare.   
7)  Clemson’s President, James P. Clements, continued visible service leadership roles in higher 
educational organizations and professional societies. These efforts provide rapid access to timely 
developments in higher education, rapid acquisition of knowledge concerning social, economic, 
demographic, and political trends and influences affecting higher education, and the 
opportunity to shape policy to strengthen public universities like Clemson.   
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Supportive actions by the State that would mitigate the risk of the potential most negative impact would 
be those that provide flexibility and innovation space to Clemson for the benefit of its students, their 
families, and South Carolinians.  Examples of these might include:  
 
1) Eliminating or loosening State-imposed percentage-of-tuition-based caps on institutional 
scholarship aid—particularly need-based aid.  
2) Employing a ramped or stepped reduction in student-directed State scholarship aid rather than a 
sharp cutoff when falling below GPA thresholds, and/or restorative scholarship payments when 
GPA thresholds are re-attained.  
3) When standardized tests change (as the SAT did in spring of 2016), large and significant score 
scale shifts can result; unrecognized, these mathematical discontinuities can distort the State’s 
intent in utilizing hard-wired quantitative thresholds.    Removing specifically enumerated SAT 
scores from statutes/rules, and instead pegging them to statistical moments of national or state 
distributions would mitigate such effects.    
4) The University, its students, their families, and the State benefit greatly from direct State 
appropriations and State scholarship funds provided to students.   As Clemson works to help the 
State not only address current challenges, but also prepare it to meet future ones yet to reveal 
themselves, we do so on a competitive landscape.   Inasmuch as our current private endowment 
is modest compared to our public university competitors, securing State funding per student FTE 
that is at the median level of our competitive peers is important while we develop greater and 
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Board of Trustees members:  E. Smyth McKissick III (Chairman), John N. (Nicky) 
McCarter Jr. (Vice Chair, David E. Dukes, Ronald (Ronnie) D. Lee, Louis B. Lynn, Patricia 
(Patti) H. McAbee, Robert (Bob) L. Peeler, Cheri M. Phyfer, Mark S. Richardson, William 





















































Agency	Code:					 H12 Section: 014
Item Performance	Measure Last	Value Current	Target	
Value
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	$									18,059,787	 	$									70,817,972	 	$											6,096,186	 	$									94,973,946	 	$									20,365,263	 	$									93,631,550	 	$											5,899,002	 	$							119,895,815	 1.3.1,	2.1.1,	2.1.2,	2.2.1,	
2.2.2,	2.2.3,	3.2.1
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1 59-119-10	et	seq. State Statute Yes Yes
2 59-119-710	et	seq. State Statute No No
































































































































































































































































































































































































































































































































































































































































































State Annually September	15,	2016 Provides	Paying	and	Home	agency	and	dollar	amounts	paid	
on	each	employee	dually	employed.
Sumbitted	via	email	to	Division	of	State	Human	Resources:	Renee	Bolden




































































Federal Annually October	1,	2016 Expenditures	on	Federal	fund	sources http://www.clemson.edu/research/grants-contracts/
34 Federal	Clearinghouse	Data	Collection	Form United	States	Office	of	
Management	and	Budget
Federal Annually February	1,	2017 Expenditures	on	Federal	Awards https://harvester.census.gov/facweb/
35 Student	Financial	Aid	-	EZ	Audit US	Department	of	Education Federal Annually February	1,	2017 Expenditures	of	Federal	Student	Aid https://www.ezaudit.ed.gov








































































































































































































































































































State Bi-annually Fall	and	Spring Affirmative	Action	Plan	support	data Clemson	University	Director	of	Institutional	Research,	Melisssa	Welborn
65 Workforce	and	Applicant	Analysis South	Carolina	Human	Affairs	
Commission
State Bi-annually October	and	March Workforce	Analysis	and	Applicant	Information Clemson	University	Director	of	Institutional	Research,	Melissa	Welborn
66 Vets	4212 Office	of	Federal	Contract	
Compliance	Programs	(OFCCP)
Federal Annually September Information	on	hiring	and	employment	of	veterans Clemson	University	Director	of	Institutional	Research,	Melissa	Welborn
67 Affirmative	Action	Plan Office	of	Federal	Contract	
Compliance	Programs	(OFCCP)
Federal Annually Spring Affirmative	Action	Plan	support	data Clemson	University	Director	of	Institutional	Research,	Melissa	Welborn
68 CHE	100	Report SC	Commission	on	Higher	
Education



























State Annually November	1,	2016 Data	on	all	outstanding	institutional	debt	for	the	Institution. Submitted	via	email	to	SC	Commission	on	Higher	Education
73 Request	for	Matching	Gift	Funds SC	Commission	on	Higher	
Education

































State Annually October	1,	2016 Estimate	planned	general	fund	expenditures	for	the	next	
three	fiscal	years.
Submitted	via	email	to	SC	Revenue	and	Fiscal	Affairs	Office,	Les	Boles

















81 State	Closing	Package Comptroller	General's	Office State Annually October	1,	2016 Required	by	the	Comptroller	General's	Office	to	assist	in	the	
preparation	of	the	Statewide	CAFR
Brett	Dalton,	Clemson	University	Chief	Financial	Officer











































SCDHEC State Annually September	15,	2016
Requires	all	universities	to	report	their	recycling	efforts	
September	15	each	year	using	Re-TRAC. Brett	Dalton,	Clemson	University	Chief	Financial	Officer












































































































































104 117.58	-	Year-End	Financial	Statements Comptroller	General State Annually October	1,	2016 Final	Audited	Financial	Statement/Report http://www.clemson.edu/finance/controller/cafr/
105 Proviso	118.7	-	Prohibition	of	Public	Funded	
Lobbyists


























Comptroller	General's	Office State Annually October	1,	2016 Audited	financial	statements	of	the	University	and	its	
Component	Units
http://www.clemson.edu/finance/controller/cafr/

























State	Treasurer's	Office State Annually October	1,	2016 Required	by	State	Victim's	Rights	Laws Brett	Dalton,	Clemson	University	Chief	Financial	Officer
112 Integrated	Post-Secondary	Education	Data	
System	(IPEDS)	-	Finance	Survey


















Other Annually January	15,	2017 Prepared	and	submitted	by	the	Athletics	Department Dan	Radakovich,	Clemson	University	Director	of	Athletics
Agency	Name: Fiscal	Year	2016-2017








A-133	Audit Elliott	Davis	Decosimo Outside	Organization 07/01/2016	to	06/30/2017
Athletics Elliott	Davis	Decosimo Outside	Organization 07/01/2016	to	06/30/2017
Construction	
Closeout	Review	
of	Littlejohn	
Coliseum
Fort	Hill	Associates,	LLC Outside	Organization Reports	dated	January	6,	2017	and	May	
27,	2017
2014,	Form	941	
Employment	Tax	
Exam
Internal	Revenue	Service Federal Concluded	November,	2016
Payroll	Security	
Risk	Assessment
Protiviti Outside	Organization Concluded	May	18,	2017
Bond	Rating Standard	&	Poor's,	Moody's	Investor	
Services,	Fitch	Ratings
Outside	Organization Ongoing;	Most	recent	assessment	-	
December	2016	
Controller,	Steve	Crump
Athletic	Director,	Daniel	Radakovich
Project	Manager	Director,	John	McEntire
N/A	(Agency	contact	is	CU	Controller,	Steve	Crump)
Cathy	Tillett/Hal	Stone
Rick	Petillo
Clemson	University
Accountability	Report
External	Review	Template
Method	to	Access	the	External	Review	Report
clemson.edu/finance/controller/cafr
